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1) Causes I would not want to work on would be anything negative towards the American public. An example of that would be promoting smoking, using violence, and overly sexy campaigns. I have a younger sister who is 16 years old and the stuff she is being pressured with in today’s society is a lot more pressure than when I was her age. She has friends who smoke, drink, and are constantly worried about their body image. It’s probably because I’m the overprotective sibling being the oldest child, but I would not want to promote something that I wouldn’t want her, her friends, or younger people her age doing. I would not promote guns or anything dealing with violence either because of what has happened in schools around the US recently with violence, I do not think guns need to be promoted. These are all controversial products in today’s society and although it is acceptable, it can be offensive to some. It also deals with my personal ethics. If a company I’m working for doesn’t mind running ads that I personally think are unethical, such as promoting underage drinking or wearing close to nothing to be noticed, I would have a problem with helping produce an ad like that. Another example would be a condom commercial. I would have no problem helping with that ad because it would be promoting safe sex. Other than something I wouldn’t want my little sister to see, I don’t have a problem with other types of views or values. I’m pretty open-minded.
2) This ad brings up a lot of ethical issues. It almost has nothing to do with the product other than it’s trying to sell a look. MAC is a type of makeup and their tag line is “Viva Glam.” This picture isn’t glamorous but closely resembles soft-core porn. It may cause a problem with senior citizens and some might say this has “poor taste” and is offensive to the more conservative public. It could also have a stereotypical problem such as gender rolls. That all women are objects and it helps portray the skinny, blonde hair, big boobs stereotype of the most “attractive” women. It obviously includes a large sex appeal and that is an ethical issue in itself. Also, the thought about children comes to mind too. What will children think when they see this ad? They were going for the right approach in trying to use sex appeal and attractiveness to promote a beauty product. But this is too much skin and sex. In this ad I would try and show the products available from MAC and a more classy type of image.
3) My rules on broadcast advertising would all depend on where they were being placed. If they were being placed on the internet, the sky is the limit. Anything can be posted on the internet and it is the best way to reach a large amount of people. Of course there are more ethical issues that arise when ads are posed online, but computers do have filters so if someone doesn’t want to see a particular site or want their children to see it, they can block it. Television on the other hand should not have too risqué of commercials because more children watch TV then go surf the web. Radio ads are edited pretty well because anyone can stumble upon them and if the radio is on, they could unawaringly stumble upon something inappropriate. The ads on posters or billboards should be regulated because once again, people have no choice or warning to what they are about to encounter. The more public the place, the more regulated it should be. How far is going too far? Well if you personally feel embarrassed making it or wouldn’t partake in the ad yourself, it probably shouldn’t run. The only things that would be out of bounds would be anything illegal. For example, the use of marijuana or other street drugs should not be promoted.
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