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Advertising

The original idea is from the A&E series “Paranormal State.” They set up a billboard with the image of the show on it but had a sound box nearby. It’s set up so when people walk past the billboard, they think they hear voices that are coming from inside their head. It is also made so that a select few walking past can hear the voice so a friend walking next to them won’t be able to hear it.
I think it was a creative idea and worked out pretty well for them. It also made sense that the billboard was for paranormal activity and the advertisement that A&E created had voices saying such things as, “What was that? Who’s there? It’s not your imagination.”

The billboard generated a lot of attention and I think that Mars, Inc could use the same technique to help promote its Halloween themed candies such as M&M’s, Twix, 3 Musketeers, Starburst, Skittles, Snickers, and Milky Way. Mars candy could have the same mysterious theme to it as the A&E billboard with the saying “Eat them… before they eat you.” And an audio tape could whisper as people walk by such sayings as, “Give in to your craving,” “I’m coming for you,” or “Eat me.”
The intended audience is women ages 18-45 because they would be more likely give into their craving or be enticed by chocolate images. They are also usually the ones who go out and buy the Halloween candy either for themselves, their families, or for trick-or-treaters. 
Some of the strengths of this ad campaign would be that it would generate a lot of publicity as the “Paranormal State” campaign did. But with Mars, they have a strong brand portfolio, diverse products, and are a market leader in America.
Weaknesses for the company would be the recall on some of their candies in other countries due to threats of poison. Also, some could say that they received negative publicity through the 2007 Super Bowl commercials where they traded comically on homosexuality. 

Opportunities for the company would be to try something new in their ad approach. They also might have the opportunity to increase awareness of their products by displaying them on a large billboard.
Threats would be the other candy competition such as Nestle and Hershey. The increased competition from competitors could also be a threat because certain stores are placing other products at lower prices.
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