Michelle Daciolas


Football or non-football fans can always count on one thing during the Super Bowl: entertaining commercials. Companies know a lot of people will be watching these commercials and are willing to pay $100,000 per second to air a commercial during that time. This $3 million for 30-seconds of air time may seem like a lot of money, but if the audience likes the commercial and remembers the product, it was well spent.  No matter how long the commercial was, advertisers know that whatever commercial they air, better be good.
One of the longer commercials during Super Bowl XLIII was the careerbuilder.com ad about when a person should look for a new job. It showed a series of events of why a person wouldn’t’ like their job and kept adding reasons to the last one they just gave. When it was all put together at the end, it went, “If you hate going to work, no one respects you, you wish you were somewhere else, you cry constantly, you daydream of punching small animals, and you sit next to this guy [guy picking toes wearing a speedo], it’s probably time.” 

The $60 million commercial scored the 13th spot in USA Today’s “Best Super Bowl Commercials” in 2009, so it was money well spent.


That may have been the longest commercial, but the advertising group who seemed to put the most money out for commercial space was Budweiser. That could be because Busweiser is one of the major sponsors for the Super Bowl, but the company dominated that commercials with having seven commercial spots during the Super Bowl. Six of the seven commercials were promoting Bud Light, the other promoted Bud Lime.

Budweiser’s ads were based on humor and unrealistic visions of what the drink could do for one who possessed it. This approached seemed to work because all seven commercials were in the Top 40 “Best Super Bowl Commercials” in USA Today. Numbers two and three in the “Best Super Bowl Commercials” list were from Budweiser sporting the Clydesdale horses.

Miller, a competitor of Busweiser, didn’t give much competition during the airing of the Super Bowl. Miller High Life bought up one-second commercial slots according to the Associated Press. It also stated that during these commercials, if you blink, you may have missed it. Which is what may have happened to me because I didn’t think that Miller had any commercials out during the Super Bowl. I don’t think the $100,000 was worth it and Budweiser ruled over in the category of beers.

The best commercial aired during the Super Bowl was one by Doritos. It took place in an office setting and depicted a snow globe as a crystal ball. One coworker asked if there would be free Doritos at the office that day as he threw the “crystal ball” into the Doritos vending machine and smashing the glass. Obviously getting a “yes” answer to his question. A different employee shakes the “crystal ball” and asks if he will be getting a raise as he throws the ball behind him and hits his boss in an inappropriate area. This commercial was well thought-out and did its job in getting the audience to remember their commercial as well as their product.

There were a lot of commercials for NBC and I like how NBC took advantage of the fact that they were airing the Super Bowl and got to show whatever commercials they wanted. Numerous commercials were for “The Office,” “Chuck” in 3D, “Medium,” “Earl” and “30 Rock.” They even had a combined commercial for all of the shows. The commercial was based off of a symptom known as LMAO from watching the shows. This showed that the TV shows were so funny “people would literally be laughing their… off.” It was a very clever commercial and applied more to the younger generations who speak the abbreviated lingo.
