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A company that has a good, interactive online news room is the sports apparel company, adidas. Adidas provides performance, originals, and style apparel options for its customers. It also serves the needs of many different athletes in many different sports. The company first began in by making shoes in 1920. Adi Dassler wanted “to produce the best shoe to serve the needs of the sport, to protect the athlete from injury, and to make the product durable” (2009). 

The adidas home page is www.adidas.com. Adidas also has two online news rooms. One is about the “Sports Heritage” and origionals adidas represents. The other is “Sport Performance” that focuses on the performance apparel. Although both news rooms provide the same types of information, I focused more on the performance site, found at www.press.adidas.com. 
The site has a navigation bar at the top of the page with press releases, imagebank, videos, technologies, archive, and showroom web-links.
News Release Articles and Latest News

After clicking the “Sports Performance” link, the first page adidas brings the customer to is the press release page. Adidas used their new release very well because it provides all their news releases in time descending order and all the recent articles are at the top of the page. There are a lot of news releases that adidas has put out, so they created a navigation pane on the right side of the articles to help customers and potential customers better navigate their site.

At the top of the navigation pane are related links to adidas group headquarters found at http://www.press.adidas.com/desktopdefault.aspx/tabid-181/. Their headquarters site also has a navigation bar on the right side and it directs customers to the adidas group headquarters image bank. It also provides related contacts with the e-mail and phone number of adidas World of Sports.


Below the adidas group headquarter site, the “Sports Performance” page has press releases categorized by sports. Here is a table that provides the different press release categories Adidas provides and the links associated with them:

	Press Releases- Sports
	Links

	Olympics
	http://www.press.adidas.com/desktopdefault.aspx/tabid-11/searchcall-54/searchcategory-7/ 

	Brand Campaign
	http://www.press.adidas.com/desktopdefault.aspx/tabid-11/searchcall-54/searchcategory-463/ 

	Football
	http://www.press.adidas.com/desktopdefault.aspx/tabid-11/searchcall-54/searchcategory-4/ 

	Adidas by Stella McCartney
	http://www.press.adidas.com/desktopdefault.aspx/tabid-11/searchcall-54/searchcategory-36/ 

	Basketball
	http://www.press.adidas.com/desktopdefault.aspx/tabid-11/searchcall-54/searchcategory-5/ 

	Running
	http://www.press.adidas.com/desktopdefault.aspx/tabid-11/searchcall-54/searchcategory-6/ 

	adidas Women
	http://www.press.adidas.com/desktopdefault.aspx/tabid-11/searchcall-54/searchcategory-61/ 

	Tennis
	http://www.press.adidas.com/desktopdefault.aspx/tabid-11/searchcall-54/searchcategory-19/ 

	American Football
	http://www.press.adidas.com/desktopdefault.aspx/tabid-11/searchcall-54/searchcategory-427/ 


Each of these links takes the customer to a page containing press releases and news in that category in descending order.

I think this is one of the best ways to handle such a large online new room. By adidas breaking all the news releases into different categories, it allows the customer to navigate a lot easier through the page without feeling overwhelmed. If the customer is still having trouble, adidas also offers a search and advanced search option. I also think adidas did a good job in this area because they included the title of the location and date of the article, a one paragraph blurb about what the article contains, and has a picture next to each news release they had. It would have been a pretty boring site if adidas just had all text. The site also had some of their bigger releases in over ten different languages.

I don’t really see a thing adidas could have done better on their news release site. 
Downloadable High-Res Images

The second web-link at the top of the sports performance navigation bar is the imagebank. The imagebank contains most of the categories from its news release articles on its main page. Each of the categories include an image of the category, the category name, and three short lines describing what’s in that imagebank. The categories on the main page of the imagebank are in the table below, listed with their corresponding link.

	Press Releases- Sports
	Links

	adidas Women’s Training
	http://www.press.adidas.com/desktopdefault.aspx/tabid-271/ 

	adidas by Stella McCartney
	http://www.press.adidas.com/desktopdefault.aspx/tabid-66/ 

	Adi Dassler
	http://www.press.adidas.com/desktopdefault.aspx/tabid-75/ 

	Basketball
	http://www.press.adidas.com/desktopdefault.aspx/tabid-61/ 

	Football
	http://www.press.adidas.com/desktopdefault.aspx/tabid-60/ 

	adidas Men’s Training
	http://www.press.adidas.com/desktopdefault.aspx/tabid-79/ 

	Miscellaneous
	http://www.press.adidas.com/desktopdefault.aspx/tabid-106/

	Olympic Games
	http://www.press.adidas.com/desktopdefault.aspx/tabid-62/ 

	adidas TECHFIT
	http://www.press.adidas.com/desktopdefault.aspx/tabid-336/ 

	Archive
	http://www.press.adidas.com/desktopdefault.aspx/tabid-142/ 



 Next to each picture in these categories, it says the category it’s in, what month or year it corresponds to, a one or two word description of the picture, who the photographer was, and a link to download a high-res image. An example of this is in the adidas by Stella McCartney category. When a customer goes to this page, the first image that apprears is of a woman with a tennis racket. Next to the picture, it says, “adidas by Stella McCartney- Fall / Winter 2009. Tennis - Caroline Woziacki. Download HighRes Image” (2009). For each picture, it also has a side navigation bar which includes what related articles and press releases the image is linked to. 

The images on the imagebank home page are also categorized by sports. I think adidas did very well with this again because there is a lot of information provided. The layout makes it east to look for the images customers want and download high-res images of them. I don’t really see anything they could have done better.
Directory of Adidas’s Experts

Adidas does not have a directory for their experts. The only thing they do have that is somewhat close to this is their contact section, which can be found at http://www.press.adidas.com/desktopdefault.aspx/tabid-19/. In the contact section, they provide a place to contact them if you are a journalist or if you are a consumer. Both of these fields allow a person to type their email address, topic of their message, a message, and an option of which country to send the message to. 

Another thing adidas has that’s kind of like a directory of experts is the biography on Adi Dassler, who created adidas. He was the expert in the field and the site just provides information on what he did.


This section could be integrated into their web-site by having experts be able to talk to and communicate with customers. Experts could tell customers which clothing or equipment is best for the sport they are in. They could also answer specific questions to the design of adidas products to better inform their customers about what they can purchase. 

Backgrounders and Fact Sheets

The adidas online news room does not provide backgrounds. They do provide some fact sheets, but only for certain documents. The quickest and easiest way to find the fact sheets is by typing in “fact sheet” into the search field at the top of the page. It will take you to this site: http://www.press.adidas.com/desktopdefault.aspx. 


Scroll down to the “Document(s) for ‘fact or sheet’” section and there is where fact sheets can be found. Adidas only has nine of them and they can be downloaded off the web-site. There are fact sheets for Athens 2004 Olympic Games, adidas World of Football, Climacool, 2009 NBA All-Star Uniform System, 2009 NBA All-Star Commander & Creator Footwear, fan gear, Barricade IV, adidas World Football, and cross-country suit TPU. 


The fact sheets do a good job at providing information necessary for the categories they’re available in. But, I can’t believe such a big company only has nine of them that can be found by the public. They can integrate this into their web-site by providing fact sheets for more than just a few select events and products. It also seems like adidas just started putting fact sheets online because the majority of them are within the past couple years. They can start to upload all the fact sheets they have used in the past as well as put new ones up for journalists and possibly gain more media coverage.

Up to Date Calendar

One of the most negative things I’ve seen about their web-site is that they do not have a calendar with their events. If they had this, it would help customers and journalists because they could attend events nearest them to learn more about what adidas has to offer. It would also create more knowledge of their brand to the public through events and media coverage. 

Audio and Video Clips

Adidas has a lot of information and coverage in this area. On the top navigation bar, they have a videos section. One of the bad things about this is once you click the site, there is another site you have to click that will re-direct you to their video press room at http://br.thenewsmarket.com/Adidas/br/story/StoryListing.aspx. 


But the video press room is very well done. It includes a picture from the video, date, title, and a brief description of what the video contains. Once again, adidas did a good job of taking a large amount of information and making it easier for the public to navigate though.


Another thing that really benefits their video and audio site is the sections they have listed in a navigation pane on the right side. The sections the public can choose from are press packs and a video library. 


The site also has easy an easy search option for those who are looking for specific videos. The videos can be filtered by categories such as corporate, sports, or products as well as subcategories. 


The only thing they could work on is having strictly audio on their site. But, I think videos work better because it incorporates both and keeps the viewer interested.

Awards and Recognition

Adidas doesn’t have an awards or recognitions page, but they do have something close to it. On the top navigation bar on the press room page, there is a showroom section. The showroom provides an interactive showcase of all their products. 

I don’t think adidas would really benefit from an awards and recognitions page because they are already so well know. 

RSS Feed

Adidas also does not have an RSS feed. They just post each press release, image, video, or any other object as they go. I don’t think they need an RSS feed because they like to brand themselves with a certain image and they can control that image though what they do and don’t post. 
Social Responsibility

Adidas does not have a page or any information about the company’s social responsibility. I don’t know if they necessarily need a page or blurb about it because there are not a lot of ethical issues the company deals with. The only topic I can think of that might cause some controversy is where their products are made. If their products are made in sweatshops or inappropriate working conditions, this may cause problems for adidas. They should include a small blurb about how their company works and where exactly their products come from to put the public at ease.

Press Room Navigation

I think the overall navigation of the page is very simple and easy to use. If a page is not separated into different categories for the viewer to easily scroll through, they offer a search field so viewers can find exactly what they want. 

The easiest pages to navigate though are the ones that are on the navigation pane at the top of the home page of the press room site. These are the categories of press releases, imagebank, videos, technologies, archive, and showroom. This is because they can be accessed at any time on the site and the pages themselves have another navigation pane on the right side to further break down the content of the page.

Overall Assessment

Overall, I think that adidas has a very good online news room. It meets most of the requirements we talked about in class that a good online news room needs to have. A few changes could be make here and there, but overall it does the job it’s supposed to: inform the public.


For journalists, the news room is easy to navigate though, which means journalists can quickly search for exactly what they want. This will make them more likely to write stories about adidas rather than other companies because journalists don’t want to spend a lot of time looking though a whole bunch of fluff to find the information they want. It also has a large amount of information, videos, and images which is very helpful to journalists. This allows the press to pull information off the news room and put it in the sections that they need. 

References:
(2009). adidas press room. Retrieved November 8, 2009, from http://www.press.adidas.com/ 

